
BY JANET PELLETIER

Charles Bruce’s client list reads like 
a who’s who of Pleasanton yore. 
Considered the city’s most prolific 
builder, Bruce built between 30 

and 40 homes in the downtown region, 
schools, bridges and some of the most recog-
nizable and historic buildings. Take a drive 
down Second, St. Mary, Division and even 
Main streets and you’ll see the indelible mark 
he’s left.

Try “Googling” Bruce, who died in 1955, 
and you won’t find much if anything at all, 
but ask another well-known Pleasanton ar-
chitect who shares the same first name, and 
he has a wealth of information. 

Charles Huff, Pleasanton’s go-to guy for 
renovations to historic homes, is a regular at 

the Livermore Public Library because that’s 
where the architect, who also wears the hat 
of historian, digs up old articles from now-
defunct publications such as the Livermore 
Herald. On a recent weekday, Huff, whose 
office is in an old train station at Neal and 
First streets, managed to produce 40 pages of 
materials on Bruce—the homes he’s built, his 

family life, obituary and even some of his old 
advertisements for C.A. Bruce and Sons. He’s 
performed renovation and restoration work 
on some of Bruce’s original homes.

Charles A. Bruce had been a builder and 
contractor for over 40 years in the Tri-Valley 
in the later 19th century and early part of the 
20th century. He began building Victorians, 
and there are some Queen Anne homes that 
are sprinkled through downtown that have 
Bruce’s stamp on them. 

One such home is at 443 St. Mary St., a 
Queen Anne. The one-story house was built 
in 1880. In 1898, Herman Detjens, who was 
a Pleasanton grocer and builder of the first 
Pleasanton Hotel, bought it. In 1900, the 
home changed hands to Charles S. Graham, 

‘Master craftsman’

BY DOLORES FOX CIARDELLI
Most people decorate their living room 

and dining room twice in their life-
time, said designer Dorene Gomez. These 
rooms are mostly neutral, and people 
may change their accent pieces for a new 
look.

“But a family room is redone every 10 
years,” she said. “It gets more wear and 
tear.” Plus people spend more time in it, 
and they are ready for something new.

Sometimes there is nothing wrong with 
a family room; it just gets a little “tired.” 
So people call in a decorator.

Enter Gomez, a designer with J. Het-
tinger Interiors.

She said when she begins a project she 
meets with the clients to learn what they 
have in mind. Then she spends an hour or 
two—or three—at their home.

“You have to know about the people,” 
she said. “You want the personality of 
themselves to come out.”

She also wants to learn their expecta-
tions—how much the room will be used; 
what they want replaced and what is to 
stay; how much seating they’d like; and 
whether they are budget-minded.

“Some people say, ‘Make it pretty,’” said 
Gomez. “Some say, ‘I don’t want too much 
clutter.’”

Her latest redesign of a family room 
was in a 14-year-old Blackhawk home. 
Its owners said the well-used room was 
starting to show wear and tear, plus there 
was sun damage to the carpet and drapes. 
Gomez first met with them in August.

“They wanted to make their family room 
functional, comfortable and colorful,” she 
said. They requested a room that made 
them want to stay in it. 

“I brought part of their lives into the 
room—lots of pictures and their favorite 
books,” explained Gomez. The family has 
two teenage sons.

The owners wanted to get away from the 
mauve carpet they’d had but still wanted 
the family room to tie in with the wallpa-
per of the adjoining kitchen, which has 
tiny fruit branches. 

“They wanted something completely 
different and they wanted something 
warm,” said Gomez. “Now it is livable 
and warm—but sophisticated.”

Gomez added furniture with fabrics in 
several colors and textures. The couch 
color is similar to that of the walls, with a 
slubbed texture, and the chairs are a crisp 
blue green with large pillows in compli-
mentary fabrics.

Charles Bruce leaves legacy on many of downtown’s most prominent houses, buildings

Blackhawk makeover creates 
a room no one wants to leave

Designing 
a room to fit 
the family
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Charles Bruce, 
shown in an 
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The 
Design 
Gallery

*Duette Honeycomb Shades rebate offers are not combinable. Manufacturer’s rebate. Limits and 
restrictions apply. ©2009 Hunter Douglas Inc. ® and TM are trademarks of Hunter Douglas Inc.

Distinguished by a 
crisp, clean style 
and available in 
single, double and 
triple honeycomb 
designs., Duette 
shades are highly 
energy efficient. 
Their innovative 
honeycomb con-
struction insulates 
your windows and 
helps keep heat in 
during the winter 
months and out 
during the sum-
mer months. A soft, 
beautiful look com-
bines with durability, 
light control and su-
perior performance, 
while helping you 
save on heating and 
cooling costs.  
OFFER VALID 
FEB. 1 - APR. 30

The Design Gallery
2211 San Ramon Valley Blvd Ste D San Ramon, CA

M-F 10:00-6:00   Saturday 10:00-5:00   Sunday Closed
925-648-0100

thedesigngallery.hdwfg.com 

Take back your bird 
feeder from the squirrels

Most effective tactic is taste aversion
 Frolicking in the trees, foraging for acorns on 

the ground, even begging for a peanut or two at 
your back deck—squirrels can be cute—until 
they stake their claim to your bird feeder. 

 Squirrels love birdseed as much as birds do, 
and both groups of backyard pets routinely 
battle for rights to the backyard feeder. It’s not 
an equal fight—most squirrels are bigger than 
the average bird, so chances are they’re going to 
devour all the seed. 

 Squirrels are the number one 
problem for people who like to 
feed the birds. They can eat large 
amounts of seed, destroy bird feed-
ers, and chase birds away. When 
squirrels claim your feeder as their 
territory, it is hard to get rid of 
them. They will take up residence 
close to their feeding territory, and 
they’ll soon have babies at your 
feeder as well. 

 Squirrels can be relentless in 
their perpetual pursuit of your 
bird feed, especially if you have chosen to let 
the birds dine on sunflower seeds or chopped 
peanuts. However, it doesn’t really matter if 
you’re giving your feathered friends sunflower 
seed, millet seed, safflower seed, chopped 
peanuts or cracked corn, the fact of the matter 
is that squirrels will eat pretty much whatever 
the birds will, and most squirrels are hard-wire 
programmed not to share their food. 

 Bird-lovers have tried countless devices 
and gimmicks over the years to thwart seed-
stealing squirrels. One of the most effective 

tactics is taste aversion. Simply put, if the 
seed you serve tastes bad to squirrels, they’ll 
seek sustenance elsewhere. 

 Studies show that mammals, including 
squirrels, have receptors on the tongue and 
in the mouth that react to chili peppers 
by sending heat signals to the brain. Al-
though there’s no actual damage, the sensa-
tion makes it seem as though the mouth is 

on fire. Birds lack the receptors 
that make chewing chili peppers 
such an eye-watering experience 
for mammals—they can eat pep-
pers all day long and never feel a 
thing. 

Put pesky squirrels on notice 
that your bird feeder is meant 
to be bird-exclusive by stocking 
the feeder with products that in-
corporate habanero pepper. The 
feed appeals to birds, but turns 
squirrels off with a chili-pepper 
oil. Cornell University scientists 

tested the technology and found it highly 
effective in reducing the number of squirrel 
visits at the feeder. 

 Another option is Flaming Squirrel Seed 
Sauce, a nutritional birdseed supplement that 
contains all-natural, 100 percent food grade 
ingredients with a super-hot and spicy flavor. 
Add this chili pepper formula to any quality 
birdseed to reduce squirrel visits, or spray it on 
garden plants to keep squirrels and other mam-
mals from digging and eating plants. 

—ARA Content

Premium Fences

Decks

Retaining Walls

Arbors

Trellises

Ornamental Iron

Chain Link

Vinyl Ranch Rail

Repairs

Fence & Deck  

Restoration

Serving you for over 10 years

925.426.9620

575 Boulder Court

Pleasanton

BorgFence.com
Visit Our Beautiful Showroom!

New products for 2009 include 

our Fence & Deck Restoration 

packages. Sometimes restoring 

your fence or deck can be just the 

right option - and at 1/3 the cost of 

new, it’s certainly the right price ~

Spring 
Special

$300 off per foot for any Fence Restoration work
$200 off per foot on any fence style
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13 E Airway Blvd  
www.NewLuxuryBaths.com 

Livermore 

Showroom Hours:  Mon-Fri 9-5    Sat 10-4 
925 443-2284    

Financing 
Available 

Design 
Quality 
Affordable 

A visit to Kitchens by Design’s 
Dublin showroom is the start 
of a beautiful new kitchen, 
bath or addition.

Licensed since 1986 and with 
over 30 years of experience. 
From design to construction 
management, all the way through 
completion, the company is a 
one-stop showroom. They are 
dedicated to providing their 
clients with outstanding quality, 
service & satisfaction.

FREE Wood Upgrades 
              or FREE Vacation*

*With Purchase
  Restrictions Apply

COMPLETE DESIGN & REMODELING
KITCHENS  BATHS  ADDITIONS

COUNTERTOPS  FLOORING 
TILE/STONE  CABINETRY

EXCELLENT REFERENCES 

CONTRACTOR OWNED & OPERATED

AB Builders Lic#498480

Visit Our Showroom
6900 VILLAGE PARKWAY
DUBLIN 925.803.8111MEMBER

www.kitchensbydesigndublin.com

New oak flooring ties in with the 
kitchen flooring, and it has a dark 
mahogany band around the outside 
of the room. The walls are painted 
an earthern bisque. 

“The room looks 20-25 percent 
larger,” said Gomez.

The curtains are a darker pat-
tern, with side panels with gob-
let sleeves and reeded rods, and 
Roman shades. The 
French doors opening 
onto the yard have a 
matching Roman va-
lance with a triangular 
overlay of silk.

“They wanted maxi-
mum seating,” Gomez 
noted. “I added a sofa 
with an attractive 
chaise lounge plus 
two oversized chairs 
that swivel, and ot-
tomans.”

With another family, 
Gomez said, she prob-
ably would have put 
an armoire holding 
the television against 
the 20-foot wall, 
which was heavily fauxed dark 
green. But this family said TV is not 
important to them so she kept the 
set in the side bookshelf, mounted 
so it could come out of the wall 
and swivel.

Gomez considered putting furni-
ture against the large wall but the 
clients wanted the room to look 
more open. So she hung family 
photos framed in groupings, many 
of scenes taken on vacations. “It’s a 
story wall of the family,” she said. 

“I mixed the frames up a little, and 
added original pieces of artwork.” 
A clock adds color and variety. On 
the other side of the room are pho-
tos of other relatives.

In the corner against the wall, 
Gomez designed a reading nook for 
the husband with a comfortable chair 
and a light in front of built-in book-
shelves on the intersecting wall. The 
chair can be pulled further into the 
room for additional seating. The wall 
was also designed to look good from 

the chair with items 
hung at the lower eye-
level. Next to the chair 
hangs a framed record 
of the family’s ances-
tors passing through 
Ellis Island in 1906. 

While some peo-
ple request “minor” 
conversation areas, 
such as a grouping 
in an intimate corner, 
this family wanted a 
“major” conversation 
area. The room gath-
ers around the large 
slate fireplace, which 
Gomez said was an 
asset in the decorat-
ing.

“The slate fireplace has different 
textures and colors and ties in nice-
ly with the kitchen,” she noted.

Speakers are hidden near the ceil-
ing. “Music is important to them,” 
Gomez said. 

She was pleased that the family 
likes to mix modern with tradition-
al so she chose a metal sculpture to 
hang over the slate fireplace. 

“You will never see two of these 
alike,” said Gomez. She tried out 
many pieces in that spot—includ-

ing a mirror—but when she hung 
this sculpture, everyone agreed it 
belonged.

“They wanted a room that was 
well planned out and they wanted 
it to be them,” said Gomez. 

In January, everything was ready 
to install at minimum inconve-
nience to the family.

“I think it turned out beauti-
fully,” said the wife. “It was great 
to have a professional do it. We 

pretty much worked together but 
Dorene did the design and, fortu-
nately, would get all the subcon-
tractors.”

This family room just might serve 
for longer than 10 years. 

DOLORES FOX CIARDELLI

This family room underwent a transformation from pleasant but faded to colorful, warm and inviting—and dis-
tinctive to the owners.

DESIGNING
Continued from PAGE 1

“You have to 
know about 
the people. 

You want the 
personality 

of themselves 
to come 

out.”
Dorene Gomez,  

designer
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Where experience makes a  
beautiful difference.

navletsgardens.com

Concord
1555 Kirker Pass Rd.

(925) 681-0550

Danville
800 Camino Ramon

(925) 837-9144

 Martinez
6740 Alhambra Ave.
(925) 935-9125

Pleasant Hill
2895 Contra Costa Blvd.

(925) 939-9000

fresh tomato
fantastic price
(all season long)

97¢
4” pots.
Reg. $1.79

wide selection to choose from

check out our “just tomatoes” class
with Buzz Bertolero - The Dirt Gardener

Saturday, March 28, 10am in Martinez 
and 2pm in Danville

Plus!
Everything you 
need to grow 

tomatoes.

Open seven days a 
week from 8:30 a.m. to 6:30 p.m.

Walnut Creek Cabinet Source

SHOWROOM HOURS:
10:00 a.m. to 5:00 p.m. Tuesday-Friday

10:00 a.m. to 2:00 p.m. Saturday
(Also open by appointment: Evenings, Sunday, Monday)

1830 Tice Valley Boulevard, Walnut Creek, CA 94595
In the Tice Valley Plaza on the corner 
of Rolling Hills Drive and Rossmoor Parkway.
925-932-WCCS (9227)
www.wccsstores.com

 Is your dog top dog?
  For the 18th consecutive 

year, the Labrador Retriever 
is the most popular breed of 
dog in America, according 
to new statistics released by 
the American Kennel Club 
(AKC). 

 But while more than 
twice as many Labs were 
registered last year than 
any other purebred pooch, 
the Bulldog continues to 
amble its way up the list. 
The breed made news last 
year by returning to the 
AKC’s Top 10 for the first 
time in more than 70 years 
and now has advanced 
two spots to land in eighth 
place.  

 “The playful Lab may still 
reign supreme, but the docile and adaptive 
nature of the Bulldog is gaining ground as a 
family favorite,” said AKC Spokesperson Lisa 
Peterson. “It’s no surprise to learn that this 
devoted family companion is still growing in 
popularity.” 

 Here are the current top 10 most popular 
dogs in the country: 

1. Labrador Retriever 
2. Yorkshire Terrier 
3. German Shepherd Dog 
4. Golden Retriever 
5. Beagle 
6. Boxer 
7. Dachshund 

8. Bulldog 
9. Poodle    
10. Shih Tzu 
 Both big and 

small dogs shared the list 
this year, with the four 
larger breeds all renowned 
for their popularity as lov-
ing family companions. 
Indeed, the Labrador Re-
triever, German Shepherd 
Dog, Golden Retriever and 
Boxer are known for their 
versatility and intelligence, 
making them good com-
panions. 

 The AKC has 
noted some interesting 
trends over the past de-
cade. The Bulldog is among 
the breeds that have in-
creased in popularity most 

significantly, along with four of its relatives: 
Miniature Bull Terrier, Bull Terrier, Stafford-
shire Bull Terrier and the Bullmastiff. 

 Among breeds significantly on the decline 
are the Lhasa Apso, Rottweiler, Schipperke, the 
Basset Hound and the Miniature Pinscher. 

 “Today dogs serve people in very diverse 
roles, from guide dog to bomb detection 
K-9,” Peterson said. “But most of all, dogs 
are companions that ground us to nature in a 
busy and increasingly technological world.”

 For information on the 161 breeds of dogs 
that the AKC registers and resources for 
would-be owners, visit www.AKC.org.

—StatePoint

Playful Labs still favorite 
breed for dog owners

STATEPOINT

The Labrador Retriever celebrates 
its victory as the most popular dog 
breed in America.
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a mortician and businessman (Graham Mortuary). A home 
with the same exact design resides at 462 St. Mary.

Moving farther along St. Mary Street, Bruce built a home at 
530 St. Mary for Randolph Apperson in 1923 as a wedding 
present for his new wife, Ann. Apperson was the nephew of 
Phoebe Hearst and the manager of the Hearst San Simeon 
Properties, according to Huff. The front door to the home, 
now occupied by William and Anne Apperson was brought 
in by Bill Apperson from Hearst Castle. It was a former pro-
totype of doors installed at the popular tourist site in San 
Simeon, Calif.

Bruce, who operated C.A. Bruce and Sons, worked with 
his sons, Allan, Robin and Charles Bruce Jr., and architect 
J.L. Weilbye. 

In 1895, Bruce built a home at 733 Division St. for Frank 
Lewis, who owned Lewis Bros. Hardware and Candy Store. 
The one-story home was distinctive then and remains so 
today with a turret, or cone-like tower. It was said that the 
neighborhood children thought a witch lived there because 
it looked like a witch’s hat. Bats, who were attracted to it, 
would fly into it. The home was also unusual because it had 
a basement.

Later, Bruce moved into Craftsman-style homes. He was 
also known to combine architectural elements of different 
styles to put his own unique signature on them. To show 
his versatility, Bruce built a Mediterranean-style home in the 
early 1920s at 517 St. Mary St. 

One of the most recognizable houses he built was at 4397 

Second St. A colonial revival, the two-story home is striking. 
Palm trees surround the 1893 structure, which was built for 
the Arendt family (there is an Arendt Street nearby named 
for Joseph Arendt). 

Bruce himself didn’t live far away from the Second Street 
home. He built a one-story redwood home in 1894 using 

square nails at 4636 Second St. It was one of the first he built. 
The Queen Anne-style cottage has been restored a handful 
of times, including after a eucalyptus tree fell on it and a 
runaway Model T Ford crashed through a room. The home 
has been inhabited by some prominent Pleasanton families, 
including the Bruces, who lived there for 45 years. More 
recent owners, Lori Scott-Venter and Ardith Urban, said in 
an old newspaper clipping that it was haunted by a friendly, 
female ghost.

Bruce and his family lived there while he was building a 
home next door, 4672 Second St., a western stick-style. 

Vintner C.L. Crellin, who operated the original Ruby Hill 
Winery, hired Bruce to build him a new home in Ruby Hill 
after his home was burned to the ground in a fire. The new 
home was two stories and had 11 rooms.

One of the most well-known developers in Alameda 
County during his heyday, Bruce was also credited with 
building Amador Valley High School, Livermore High School 
and many area bridges, including the Niles Canyon roadway 
and bridges. He also built the old Fire Station No. 1 at 4444 
Railroad Ave., which is currently being transformed into the 
Firehouse Arts Center. 

Stroll down Main Street and you’ll see what was known 
before the turn of the 20th century as the “White Corner”—
the Kolln Hardware Building. Built in Italianate and Colonial 
Revival styles in 1890, the building was operated as a hard-
ware store by the Lewis brothers. The building underwent an 
extensive restoration recently by Bud Cornett. A yogurt shop 
will open in the back portion of the building this weekend 
and Comerica Bank will open in the front of the building fac-
ing Main Street in June. 

PHOTOS BY JANET PELLETIER

One of the most recognizable homes in the downtown area is this distinctive, two-story colonial revival at 4397 Second St. The home was built for Joseph Arendt and his family.

BUILDER
Continued from PAGE 1

 Architect Charles Huff, also a historian, has performed renova-
tions on some of Bruce’s homes. Much of the information on 
Bruce was dug up by Huff through old newspaper clippings and 
given by those who have lived in his homes.
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 IN-STORE WATER TESTING

 WEEKLY POOL SERVICE

 EQUIPMENT INSTALLATION

 POOL REPAIRS

10% OFF
Next Purchase

Call or come by our store.
PLEASANTON POOL CENTER
5513 Sunol Blvd. Pleasanton

925.846.2789
www.PleasantonPoolCenter.comSome restrictions apply. Expires 7-5-09.

CA Lic#812768

To
ys   Chem ica l s   P a r t

s

Deep Discounts * Upscale Brands * 
925.837.3325 • 375 Hartz Ave. Danville (across from Starbucks)

40% - 80% OFF Brand Names

Quantities limited on all 
items, no rain checks.

Just some of our products & services: 
Home Décor 
Housewares

Toys 

Furniture
Stationary & Candles
Dining Accessories

SAVE on Designer Fabrics, Reupholstery, Custom Window Treatments, Bedding, Patio Furniture Cushions.

Alfresco Home Teak Bench
Closeout price

$249.00
msrp $495.00

Italsofa by Natuzzi
Closeout Price

$895.00
msrp $1995.00

$5 OFF
Any Sale  

Over $30.00
Coupon Required. May 
not be used with other 
promotions. DW0309. 

Exp. 4/30/09

925-580-1673

MAHDevelopment.com

20 years experience 
Insured and Bonded

Member 
BBB, NARI, NKBA

CA Lic# 913049

Cleaning up your act
Spring cleaning tips offered by a pro

  Springtime means flowers, rain showers 
and spring cleaning. It’s easy to procrastinate, 
but spring cleaning is an excellent way to 
simplify your life simply by reducing clutter. 

 “Spring is a great time to go through your 
wardrobe. Remove items that are damaged or 
haven’t been worn in two years, and have a 
yard sale or donate them to charity,” said Mia 
Kile, who is a member of the American Soci-
ety of Interior Designers, the Interior Design 
Educators Council, and an interior design 
instructor at The Art Institute of Dallas. 

 To reduce desktop clutter, Kile suggests 
burning music and data CDs onto an ex-
ternal hard drive. Earn a few extra dollars 
by selling the CDs to a used book or music 
store. Look for other ways to de-clutter by 
visiting a home store. 

 Use spring cleaning as a time to check 
the batteries in your smoke detector and to 
change your air filters. 

 “Take this opportunity to call your air 
conditioning guy and have him take a look 

before the busy summer season, Kile added. 
 As for spring decorating, Kile suggests 

changing out artwork or family photos as the 
seasons change. 

 “This will keep things fresh, and you will 
notice things instead of walking by them every 
day and taking them for granted,” she said.

 The same can be said for small decorative 
items like pillows and throws. Keeping a 
neutral color palette will allow you to add 
blasts of color depending on the season—
Kile hints that muted, citrusy colors are 
in for spring. You can also bring in color 
through paint on walls, furniture or trim. 
It’s an inexpensive way to make a room look 
refreshed. 

 Replacing heavy drapes with light, linen or 
sheer fabrics can open up a room and allow 
natural light to come in. Slipcover the sofa or 
chairs with a floral print or pale, springy col-
ors. Even rearranging the furniture can make 
a room feel like new, just in time for spring. 

—ARA Content

Keep teens home by 
giving them a haven

 Most parents would agree that raising 
teenagers is never easy. But in a down 
economy, when many American families are 
trimming extras from their budgets, it can 
be even more difficult to keep teens happy, 
entertained and engaged in family life. 

 With the prospect of unemployment and fall-
ing home values on many parents’ minds, send-
ing teens on a ski trip with friends, or funding 
mall excursions and meals out are just not in the 
budget anymore. Parents may find it’s a better 
investment—both for their homes and for their 
teens’ development—to create a haven at home 
where teenagers can socialize for free. 

 “We decided to turn our basement into a 
place where my son Ian and his friends could 
spend time together,” said Ann Mackinnon, 
a Minneapolis mother of a 15-year-old. “It’s 
cheaper then sending him out somewhere, plus 
it gives me the peace of mind of knowing where 
he is, what he’s doing and who he’s with.”

 Turning your basement, game room or fam-
ily room into a teen haven doesn’t have to cost 
a bundle. Here are some helpful hints: 

Make it game time: Video games are a 
big part of social life for many teens, but don’t 
overlook the value of board games and table 

games as well. Besides Wii and PlayStation, 
stock your teen haven with teen-friendly board 
games. Consider adding a table hockey or foos-
ball game if space and budget allow. 

Master the munchies: Teen boys are no-
toriously big eaters, so be sure to have plenty of 
teen-friendly (and hopefully healthful) snacks 
on hand if you’re hosting your son’s friends. 
You could even add a small refrigerator in your 
teen haven to keep beverages and snacks cold 
and within easy reach for both genders. 

Set the mood: Atmosphere has a big im-
pact on mood, especially if you’re an already-
moody teenager. Be sure to provide plenty of 
comfortable seating where teens can lounge 
with their friends while they chat, watch TV 
or surf the Internet. Consider setting the 
mood for the room by adding punch with 
teen-friendly decor like a wallpaper mural of 
your child’s favorite sport. 

Make yourself scarce: Just because your 
teen is hanging around at home with his 
friends, don’t think it means you’re auto-
matically invited. Teen havens only work if 
parents respect the child’s space and make 
their presences barely felt. 

—ARA Content

ARA CONTENT

Filling a basement, game room or family room with games and munchies will be the key to a teen’s heart.

Mercer Services
Expert Window Cleaning

Careful Service

(888) 271-4245
WWW.MACMERCER.COM

LICENSED & INSURED
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Serving all your cabinetry needs for your 
home or business.

925-963-8675

4361 Technology Drive, #E
Livermore, CA 94551

Chris McClanahan – Owner
MacsCabinetry@gmail.com

www.mcsquared.biz
License #814189

Free consult, design and quotes

Full service – design thru install

No job to small

Creative design w/premium components

Excellent references

MAC’s Custom 
Cabinetry

15% OFF
Any Water

Fountain 

includes FREE pump

expires 3/31/09

RENT OUR BACKYARD FOR YOUR NEXT EVENT

Our Garden Nursery  
and Water Gardens, Inc.
The Tri-Valley’s Largest Pond and Fish Care Supplier

We specialize in:

We carry a selection of:

8510 Tesla Road – Livermore, CA

(925) 294-9899
ourgardennursery.com

Open 7 days 9-5
Call for holiday hours

We are a full-service nursery including:

More people decking their 
homes out with vinyl

Material may cost more up-front, but lasts longer, doesn’t fade

When it comes to 
home improvements, 
deck systems top the 
list with an estimated 
4 million new decks 
built annually in the 
U.S. and 40 million 
remodeled decks grac-
ing today’s homes. 

This rising trend has 
led manufacturers to 
offer a wider variety of 
deck materials, styles, 
and options, but choic-
es can be overwhelm-
ing. While wood has 
traditionally won the 
popularity contest for 
decks due to its natu-
ral appearance, vinyl 
is becoming a choice 
material for outdoor 
home entertaining due 
to its combination of 
carefree maintenance, 
aesthetics and value. 

Why are more people “decking out” their 
homes with vinyl? One big reason is time. 
Working families value leisure time more 
than ever because they have less time to 
maintain their outdoor environments. Vinyl 
decks are virtually maintenance-free, requir-
ing only a yearly power-wash to maintain, 
whereas wood fades and deteriorates with 
costly regular stain and sealant applications. 
Unlike wood or composite, vinyl is color-

fast and non-porous, 
so dirt and stains don’t 
collect to compromise 
appearance. Vinyl 
decks retain their orig-
inal fresh appearance 
for many decades. 

“Consumers are also 
choosing vinyl to save 
money. While vinyl has 
a higher up-front cost 
than wood, it lasts lon-
ger and delivers a total 
return on investment in 
just five to seven years 
versus wood, which 
delivers no payback 
due to its prohibitive 
maintenance costs,” 
said Deron Manwar-
ing, national sales and 
marketing manager for 
Royal Outdoor Prod-
ucts. 

Not all vinyl deck 
systems are the same. Find a supplier with 
a complete vinyl package that includes not 
only basic deck materials, but compatible 
vinyl rails, posts and trim to create an in-
tegrated look that adds curb appeal to your 
home exterior. Whether you’re a homeowner 
or residential contractor, you want an ex-
perienced vinyl deck company that delivers 
custom, innovative solutions to suit specific 
needs and tastes. 

—ARA Content 
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Start Right. Start Here.

WORKBENCH True Value Hardware 
1807 Santa Rita Rd, Suite N

Phone (925) 846-0660
www.truevalue.com

reg. 
5.49

32-Oz. 
Drano 
Max Gel 
Clog 
Remover
Professional 
strength.
W 188 409 F12

Poly Cotton Blend Jersey 
Gloves
All-purpose gloves. Large.
L 375 261 B12

8-Qt. Miracle-Gro 
Potting Mix
Feeds instantly for 
quick root development 
and growth.
L 462 606 F6

While 
supplies 
last.

49¢

See above for coupon. 
expiration date. 2009 DM 031

With coupon

With 
coupon

See above for coupon. 
expiration date. 2009 DM 031399

SALE ENDS MARCH 22, 2009

ELEGANT CLUTTER
Furni ture ome Accents nter ior  Des ign

Hop to It!
Spring Preview Party

March 14th
10:30am-5:30pm

STOREWIDE SALE
20% off ALL Accessories

20-25% off Custom Furniture Orders
Not valid on Spring merchandise.

Good through 3/30/09

702 SYCAMORE VALLEY RD. WEST, DANVILLE

925-837-1001

www.elegantclutter.com

Vegetable gardens save 
families money

Balconies, porches great locations for container gardens

 During World War II, Americans were 
encouraged to convert their backyards into 
Victory Gardens to contribute to the war ef-
fort. The gardens also saved families money, 
something that was not abundant to most at 
the time. With the current economic down-
turn affecting many families’ budgets and in 
light of produce scares in 2008, starting a 
backyard vegetable garden is a great way to 
help reduce grocery bills during the summer 
months while keeping your family supplied 
with healthy foods. 

 Even if you don’t have a lot of space, you 
can still produce plump red tomatoes, fresh 
lettuce, spicy peppers and more before the 
end of summer. Here are some simple tips 
for gardening in small spaces for big re-
sults: 

Mix vegetables with flowers 
 If you already have an established flower 

bed, but no more land available for a veg-
etable patch, work some of your vegetables 
in between perennials. Carrots and onions 
don’t need a lot of root space, and their 
foliage above ground can bring variety to 
the overall look of your landscape. Just 
make sure your vegetables will have plenty 
of sunshine and are protected from hungry 
wildlife. 

Start a container garden 
 Balconies and porches are perfect locations 

for container gardens. Start easy with lettuce 
seeds or onions set in a deep window box. Or 
use a larger pot for peppers or tomatoes. 

 To kick off the growing season for your 
tomatoes and peppers, use an insulating sys-
tem in your container that will help protect 
seedlings from frost conditions and extends 
the growing season. 

 Some helpful tips for container gardening 
are: 

 Find containers that are large enough for 
the fully-grown plant to prevent root bind-
ing. 

 Make sure containers have adequate 
drainage holes and are not plugged with soil 
or rocks. 

 Avoid container materials that contain 
products toxic or harmful to plants. 

 Don’t use regular garden soil. Instead, 
use potting soil or a mix of garden soil with 
compost or perlite for enhanced drainage. 

 Water plants frequently as plants in con-
tainers are more likely to dry out due to sun 
and wind exposure. 

Grow tall gardens 
 Cucumbers, squash and melon plants take 

up plenty of space when they’re sprawling 
across your ground. But getting them off the 
ground is an ideal solution for maximizing 
your harvest in a minimum amount of area. 
Installing a trellis next to plants allows you 
to direct vine plants’ growth upward, while 
protecting fruit and vegetables from ground 
rot and pests. Using nylon netting around 
your container pots, a porch railing or your 
garden beds is a great and durable way to 
encourage climbing vines.  

—ARA Content
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670 Main Street
Downtown Pleasanton 

925-462-0814

Clover Creek
Gifts & Home Accents

CUSTOMER 
APPRECIATION 

SALE STORE

MARCH 
14-15-16

25% 

ARA CONTENT

Going with stock cabinetry, as opposed to custom or semi-custom, will allow you to spend on such 
extras as decorative moldings and accents.

Stock cabinets are 
affordable kitchen upgrade

Bypassing custom, semi-custom a major cost savings

 Families all across the country are tighten-
ing their purse strings and looking for ways 
to cut back on expenses. As a result, many 
are choosing to stay home and cook instead 
of going out to eat. This growing trend has 
sparked a demand for kitchens with the 
capability to handle high traffic and store a 
wide array of cooking essentials. 

 Connie Edwards, certified kitchen and 
bathroom designer and director of design for 
American Woodmark cabinetry, offers some 
useful tips and advice: 

Stocking the cupboards: “One of the 
major steps in getting the look for less is 
using stock cabinets instead of custom or 
semi-custom,” Edwards said. “These days, 
stock cabinetry isn’t what it used to be, as 
there are so many ways to personalize with 
moldings, hardware, wood species and fin-
ishes. Best of all, by using stock cabinets, you 
can get a fabulous look with money to spare 
for upgrades or future remodeling projects.” 

 According to Edwards, up to 50 percent of 
the average kitchen remodeling budget is spent 
on cabinets, so it’s important to get the most out 
of your money and minimize excess spending. 

A little extra goes a long way: Choosing 
stock cabinets means you’ll be able to make 
your dollar go further. For instance, consider 
extras in your budget such as decorative crown 
molding to give cabinets a finished, furniture-
like look. If moldings aren’t your style, try 
personalizing cabinets with decorative accents 
such as corbels and overlays or glass inserts. 
To finish off the look, use attention-grabbing 
hardware to complement the overall design. 
Manufacturers list a variety of accessory com-
binations and hardware options on their web-
sites, making it easy for customers to achieve a 
result that reflects their personal style. 

Reorganize your options: In the past 
few years, stock cabinet companies have 
dramatically increased the cabinetry options 
available. Specialized organizational acces-
sories such as base pot and pan organizers 
and wall china displays are among the popu-
lar stock cabinetry upgrades. Options like 
these can help maximize functionality and 
enhance the aesthetics of smaller kitchen 
spaces, making them an asset in increasing 
home value. 

Old World look at a new price: A pop-

ular trend in custom cabinetry is using the 
arsenal of finishing options to give cabinets 
an old-fashioned or rubbed look. However, 
similar styling can be achieved by choosing 
a stock cabinetry line that offers glazed door 
styles. Colors such as coffee, mocha, choco-
late and butterscotch glazing give kitchens 
a deeply textured look without reaching 
deeply into your pockets. 

Separating the dollars and cents: The 
first thing to do is set kitchen priorities. If 
you can’t live without that state-of-the-art 
refrigerator with three ice settings, go for 
it but realize you may have to cut back on 
something else. On the other hand, the 
money you save using stock cabinets can 
be used on a trendy tiled backsplash or to 
upgrade appliances. The key to staying on 
budget is realizing it’s OK to invest in some 
higher-priced items as long as you balance 
them with more affordable ones. 

—ARA Content

ARA CONTENT

Going with stock cabinetry, as opposed to cus-
tom or semi-custom, will allow you to spend on 
such extras as decorative moldings and accents.
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EXPERIENCE

   Design
EXCELLENCE

Fine Furniture
Bernhardt, Century, Lane, 

Hickory-White etc.

Save 20-30%

Custom Draperies
Swags, Valances,  
Roman Shades

Save up to 25%

Since 1980

T he finest interiors begin with good taste.  
Good interior design doesn’t have to be  
expensive, but mistakes always are!

L et our designers help you avoid costly mistakes 
and help you find the right decorating solution!

 

 
 

Skyline™ gliding panels

Hunter Douglas Priority Dealer

Ask for details today!

Save up to $300 per unit  

(10 unit maximum)

www.indesign-interiors.com

Discover the Indesign difference-where Design becomes affordable!

It’s time to shape 
your lawn for summer

 Spring lawn care makes care easier in warm weather months

STATEPOINT

Tractor-tow-behind devices make it easier to care for larger lawns with seed spreaders, dethatchers 
and aerators available for most models.

 The grass is always greener in your neigh-
bor’s yard, or so it seems. 

 With the economy in doldrums, more 
Pleasanton homeowners will likely be grab-
bing gardening tools and undertaking lawn 
maintenance themselves rather than paying 
lawn care professionals.

 But doing it yourself and knowing what to 
do are two different things. 

 “Many lawns emerge from the winter months 
dry, barren and some even diseased, making a 
lawn care regimen an important part of spring 
cleaning,” said Mark Short, vice president of 
product development at Agri-Fab, a manufac-
turer of lawn and garden attachments. “The 
good news is there are affordable tools that 
allow for homeowners to tackle lawn chores 
themselves and even save on time and back-
aches associated with tools of the past.” 

 To ensure you’re on your way to a lush 
lawn, consider the following: 

 Sweeping: Just as you use a sweeper for 
indoor cleaning, apply the same idea outdoors. 
Before your lawn can blossom, you’ll need to 
remove dead leaves, twigs and debris that have 
gathered. Instead of using a rake or picking up 
debris by hand, save yourself the backache and 
some time by buying, borrowing or renting a 
lawn sweeper. Push lawn sweepers work well 
for smaller lawns; a tractor-tow-behind model 
that sweeps up everything in its path is best for 
large lawns. When using a tow-behind, look 
for one that collapses for compact storage and 
eliminates wheel skipping, the leading sweeper 
frustration. 

 Rolling: As the seasons change, you may 
see subtle bumps and grooves in your lawn. 
Rolling the lawn at the start of the season is 
important for proper fertilizer and grass seed 
application, as well as precise mowing.

 Dethatching: Thatch is a layer of problem 
material that hides between layers of soil. 
Thatch build-up can spread harmful pests and 
disease. It also can prevent water and nutrients 
from reaching the lawn’s root zone. Invest in 
a dethatcher, which brings matted layers of 
thatch to the surface for easy removal. 

 Aerating: Aerating should be done at the 
beginning of the season to improve oxygen 
circulation, reduce weeds and help absorb 
fertilizer. To determine whether your lawn 
needs aerating, use the screwdriver test. Try 
to insert a screwdriver into the ground. If 
it’s difficult to penetrate, you need to aerate. 
Many aerators conveniently attach to the 
back of a tractor and include knives that ef-
fortlessly slice into soil. 

 Re-Seeding: To give your lawn a boost and 
repair seasonal damage, re-seed at the start of 
the season. Use a spreader for even distribution 
to ensure the lawn grows evenly. Both push and 
tow-behind spreaders are available. Your local 
lawn and garden store can help if you don’t 
know what type of seed to purchase. 

 Mowing: Once your grass reaches three 
inches tall, begin mowing. The first mowing 
will help remove old, damaged grass and 
reveal a green lawn you can enjoy for the 
remainder of the season.

—StatePoint

(925) 275-8055 
718 San Ramon Valley Blvd.  

Danville, Ca 94526
(in the Sycamore Shopping Center)

Creating Beautiful Rooms Since 1989

 Over 20 Years Experience

 In-home Design Services

 Custom Window Treatments  
 Bedding and More

 Wallcoverings

 Furniture, Fabrics & Framed Art

 Unique Gifts & Accessories

Mention this ad and get  
20% off custom upholstered  
furniture and Roman shades.
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Danville
(925) 866-6164

1901 Camino Ramon

Relax ... Keep 
the lifestyle you 
love in this slow 
economy ...

San Mateo
650-577-8979

1888 S. Norfork

Mountain View 
650-964-7212

141 El Camino Real

Saratoga
408-871-8890

600 El Paseo de Saratoga

San Rafael
(415) 456-2765
863 E. Francisco

We have 
unique 
one-of-a-kind 
designer 
furniture & 
accessories 
at lower than 
warehouse 
prices.


